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Thruugh a partnership wﬂh Tlln And)' Warhul Fﬂundaﬂm for
the Visual Arts, fragrance marketer Bond No. 9 is introducing
its second Warhnl-implrad h'aglame :Iubl:ed ‘Andy. Warhol
I.Inlun Square. The scent, which is mil&hle in'a collection
—— 0of 10 hottles, each fea’tuﬂnga design: hasm:l on Warhol's
' “Flmu," is set to launch in March and industry sources

= npect it to generate up to $5 million in first-year
whnlmle salu wlume. Fur more. sea page 6.

""D"ialihg'a' New Marlet: |
Fashion Designers Set |
To Invade Cell Phones |

= | By Katya Foreman
rrrrring, brerering.

Cell phone companies are the latest
sector calling on fashion designers.
Label it a triumph of form over function
— or part of the continuing push to
| extend their reach — but designers
5| are increasingly being tapped to create
| their own phones.
|  The Apple iPhone is proof of the

growing demand for stylish handsets
{ from known brands, becoming one of
| the hottest sellers of the holiday season
| even as apparel sales — including those
of designer labels — lagged. The mobile
phune industry is the biggest consumer

See Fashion, Page13
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