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Your Scent

BLUE RED
THE VIBE Tranguillity . THE VIBE Strength, desire,
THE MAN “He gravitates confidence
toward things that are THE MAN The red guy is
“""vmw“‘vﬂ"ﬂ':?ni’ TO ZERO IN ON THE RIGHT FRAGRANCE FOR YOUR ;"::nd”s““"‘“h";““'
says Barney Bishop, .He'sa
aney Do, soun STYLE AND PERSONALITY, JUST HEW TO A HUE ofAomii
men's fragrance website A glittering array of cologne bottles can be intimidating. But experts can help you pick a cologne by you're drawn to red, a fra-
FragrantMoments.net. asking a simple question: “What's your favorite color?" Your personality can be directly linked to grance that is equally
THE SCENTS These crowd- your color preferences. Fragrance experts know that—and build their scents accordingly. “Colors strong will suit you well.
pleasing fragrances can be are an important part of my creative process,” says scent creator Frederic Malle, founder of THE SCENTS Bold with notes
sporty or sophisticated. Editions de Parfums Frederic Malle. Pick a color and see how it works. BRIAN BOYE of pepper and spice. Their
They often incorporate nau- assertiveness, Bishop says,
tical reminders, including makes them great for
aquatic plants and watery cooler climates, fall, winter,
truits and vegetables, such and evenings, “when you
as melon and cucumber. want to spice it up a bit.”
BULGARI ILOVE NEW
AQVA POUR YORK FOR
HOMME ALL BY BOND
$55, bloom NO.9
ingdales.com $105.
bondno9.com
EAUDE
LACOSTE HOMME
L1212 BLEU BY DAVID
EDITION BECKHAM 1 N~
S60, bloom $35, target. m X4
ingdales.com com L. =
ORANGE GREEN
THE VIBE Lightness and THE VIBE Freshness,
happiness vibrance, rejuvenation
THE MAN He's bright, cre- "HE MAN Quiet confidence;
ative, and enthuslastic. actions, not words. “While
‘He wants to smell good the red guy wants you to
but doesn’t want his scent know he's the leader,” says
to be his calling card. Bishop, “the green guy
THE SCENTS Lively citrus leads by example.”
notes evoke sunshine. THE SCENTS This category
These fragrances are light often includes notes of
and fresh: “In the warmer
months, they're the smells
you want around you,”
Bishop says. “You can wear
these anytime, anywhere.”
RAUTICA DE PARFUMS
DISCOVERY. " 'FREDERIC
§50, nautica. Black is night MALLE
comy cult for evening ggﬁARNIUM
150, frecrt
W malle.com
‘HOMME
SSEgimacya EAU D'ITALTE
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