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Wellness, Armani-Style

FOR THE FIRST TIME, Armani
fans in Tokyo can sample
the ltalian designer's take
on welliness at the new
ArmaniSpa in the 12-story
Ginza tower that opened
last fall, “This is not just
about Thai massage,” the
designer joked at a press
conference before the
opening. Indecd, the [uxun-
ous lreatments are inspired
by both the volcanic mud
from the Mediterranean
island of Pantellena {off

the coast of Sicily), where
Armani has a home, and
by the Roman tradition

of hot-spring bathing for
relaxation, The spa's three
private treatment rooms
are finished in beige traver-
tine stone and featuse an
Asian brass gong, which,
when hammerned with @

maliet, emits relaxing vbes,

Guests are provided with
black Kimanos in private
dressing rooms that offer—
what else?—a complete

set of Armani skin-care
products and makeup for
use after treatment. The
initial foot bath, a Japaneso
tradition, features the Ta-
mous Pantelleria-inspired
mud, The massage menu
includes the 3-hour-long
Armani Ceremaony, during
which, instead of using
traditional oil, @ therapist
uses Armani's rich Crema
Mera, which is also based
on ingredients from
Pantelleria, —By Hale Belts

GIVING DACH

True Beauty

IT'S NO SECRET THAT THE earth's oceans are being
dangerously overfished. Ninety percent of large
predatory fish have vanished, and 30% of all fish
stocks have collapsed. Chantecaille, a cosmetics
campany known for its refined formulations using
natural ingredients, has introduced the Frotected
Paradise compacts for face (feft, g0} and eyesto
not only educate consumers but also help reverse
the impact of overfishing, The compacts’ beautiful
depictions of the underwater ecosystem 1llustrate
the many layers that are threatened, Five percent
of the proceeds from their sale go to the Pew Fel-
lowship in Marine Conservation, which funds
important research. —By Betsy Kroll

News + Notes

Wait lists are already filling up for the
four I.|: and final creation nf Lancéme's
Pout-a-Porter fashion- lipstick series. ' he
Il]‘ﬂl of the collection, adaz .f]l:'li’ red |1'|,
designer Behinag Saralpour, sold oul ]h_[ur
it even hit stores. Two more wildly succes
ful shades later, up-and comer Thakoon
Panicheul takes his shot with Pixel Mink,
asheer ras spberry, in stores this month.

As Andy Warhol's work continues to set
art-auction records and the mystique
surrounding his life prows, naturally jus
a‘tmu[u.mnne :ulunnnnﬂ h:rlplu;n
the pop-art icon’s legacy. Bond No, 9's
latest collectible eau de parfum, Andy
Warhol U nl:nrl"n;u.m 152 NeW way o
take partin Warhol mania. Draw ing
inspiration from Warhol's years working
at the Factory, as well as from his prolific

FOTE

Flawersscreenprints, the fragrance isa
daring mix of sweel and sensual notes
from lily of the valley, blue freesia and
golden amber. Warhol's enerpetic Fower
come alive in fuchsia, red and yellow vn
the bottle. The fragrance is available this
month in 50-mlor roo-ml flacons, or as

a portiolio of 10 bottles, each featuring a
different version of the screenprinl.

Golden Door, the storied Californiaspa
that paved the way for the wellness facili
ties flooding the market today, celebrates
its soth anniversary this year. For the
first lime, the spa—just l?u: second in the
U.S. wiIlut'f-:rlhunpt[un:Jt'hri._['thru
and four-day stays(53,625-54,725; golden
door.com) as opposed to one week.





