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LVMH Stays the Gourse: Armault Upbeat Despite the Recession
By Miles Socha In Fact, he said Louis Vaitton, which dream alive.,
PARES — Bernard Arnanlt kept an hapt 8 double-digil sales pace in the Sy was ot i bad inonth —
upbeat tone as LVMH Mo#t Hennessy quenrter, would open more than 26 far fram it,” Arnoudt told pnakvets and
Loz Vigitkom I'|E|.'I|Jn."1E1‘i flat met |.'II"DrI-1.-."- shores this vear, and that the world's Journalizts ab LY MH headquarters
fior- 2008, but @ 4 percent increase in largest hoauy group would not cut its hire Thursday as imajees of e group's
fourth-quarter revenues to 5.23 hillion ndvertising spend as it seeks to win eedehrity spolcesmodiels — from Monlea
aurns, or $7.01 billion, market share and keep the ooy See LNMH, Page 14




A Cubist Spin for Bond No. 9

NICHE FRAGRANCE MARKETER BOND
Mo, 8 which has launehed some 30 geonts
named alter areas in New York City, is infus-
Img o it af cubizm inlo itz mix with a new
soent called Astor Place.

The eau die parfum wos inspioed by The
Cube seulpture by Tony Hosenthal located &t
the plaza in Manhatian wisere Lalfayetie Sireet
meels the Bowery, The Cube (1567), which is
poised and rolates on one of (8 corners, §s
cmuluied on the front of the Astor Place bottle,
whose vibrantly colored trianghes form an infer
pretation of the geomedric sculplore.

Astor Place k& 1o be launched April 1t Saks
Fifth Avenue and st Bond Mo, #= four bou-
tigues. It is deseribed by Laurice Tabmdd, who
fownded Bond No, § in 203, a5 “a unisex (ra-
granee with a feminles tendeney

“T'm oxecited about Astor Place,”™ said
Hahmée, whose Arm 15 bazed at B Hond S0
“It's our neighborhood.”

The scent, which was blended by Laurent
Le Guemee of International Flavors &
Fragrances, includes top notes of violet beaf
and mandarin zesi; 8 heard of freesia, red
poppy buds and iris root, and dries down inlo
teakwood, musk and amber

Astor Place will be available in & 1060-ml
vorsion for 5220 and n 50-ml size for 5145,
For Mother®s Day, the firm is doing & 100-m)
version of the bolile that’s dotled with
Swaroveki crystals for 5300, A “stress reliel™
culbe, i 2ort of oy for adulls thal resembles a
REuhik's Cube, noted Rahmé, will accompany
Uae firet 1000 seeEnts Lhal are saold,

Alse for spring. the firm is intreducing a
seenl called Heooklyn, The bottle fealures
streel art — "graffiti® Is a rigid, noi sexy
ward,” said Rahmé — that spells oul the
word “Brooklyn” in numerous colors all over
e bottle, The botlle will witimately Feslore
wight different designs, two of which will be
golicibed Mrom streel artists Like Astor Place,
L& Guernes composed the frmgrance

Brooklyn = Bond Mo %5 33rd feagrance, and

Astor Place iz the firm's 34th. The company
finished 2008 on plan, ringing up 530 million in
revenues, according bo mirket sources. Much of
its groawth camae from ils export business, which
inelwdes Russia, Japan, Dubal and [als

“The goal is to have il 50-50, U5, [ver-
sus] international ™ Rahmé said of her total
Eruasil nenss,

The Swarovski

In addition to the two scents, which could
eath do 51 million in first-year retail sales,
Bond Mo, & will launch elght body lothons
called 247 MNow York Liquid Silk-8. The
number & is for the eight scents in the exist-
ing fine fragrance collection thai match the
aromas of the body lotions.

The polymer botlles have collars that
mgateh the colors of the fine fragrance botthes.
Thee lotians are due oul this month while Uhe
Brooklyn scent is to be lannched in March

— Matthew W. Evans




